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(Adapted from: Diffusion of Innovations, Rogers, E. 1962; Woodward et al., 2020)
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(Adapted from: Diffusion of Innovations, Rogers, E. 1962; Woodward et al., 2020)
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(Source: Innovation Diffusion Theory – Identifying Behavioural Heterogeneity in the EV and V2G Markets , 2022)
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(Source: Innovation Diffusion Theory – Identifying Behavioural Heterogeneity in the EV and V2G Markets , 2022)
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(Source: Innovation Diffusion Theory – Identifying Behavioural Heterogeneity in the EV and V2G Markets , 2022)
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Indirect Incentive
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Street charger policy

Purchase subsidy
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Company plug-in car grant / charger installation

Used market regulation

ICEV / Tailpipe emissions ban
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2020 2025 2030 2035



(Source: The Guardian UK, 2022)
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IDT

• Consumer-
centric

• Flexible

To summarise…

EVs

• Corporate 
policies

• Used vehicle 
market

V2G

• Increase 2nd

hand supply
• Targeting 

the right 
brand


